PARLIAMENT 

E480 PARL RESORTS 

PHILIP MORRIS USA 
BRAND SPENDING REPORT 
09/30/95 



RUN DATE 

10/12/95 


CURRENT 

MONTH 



YEAR-TO-DATE 



VARIANCE 

FAV/UNFAV* 


ACTUAL 

BUDGET 


ACTUAL 

OPEN COMM ITT 

TOTAL 

BUDGET 



043369 

COUPON PROMOTION 

28 


28 

28 



1,190 

044133 

044289 

CONSUMER INCENTIVE 
INCENTIVE PROGRAM 

351 

3,999 


351 

3,999 

352 

2,809 

1, 

1 

190* 

1,190 


TOTAL 

4,378 


4,378 

3,189 

1 , 

189* 


9EZ2S6IM>2 


Source: https://www.industrydocuments.ucsf.edu/docs/tkpn0004 





RUN DATE 10/12/95 


PARLIAMENT E490 PARL RESRTS NEAST 


PHILIP MORRIS USA 
BRAND SPENDING REPORT 
09/30/95 


CURRENT MONTH YEAR-TO-DATE 


ACTUAL 

BUDGET 


ACTUAL 

OPEN COMM ITT 

TOTAL 

TOTAL YEAR 
BUDGET 

VARIANCE 

FAV/UNFAV* 

488 

043085 

TAXES ON SAMPLES 

25,689 


25,689 

25,201 

488* 


044133 

044555 

CONSUMER INCENTIVE 
PHOTOGRAPHY EXP 

36,517 

338 

2,662 

36,517 

3,000 

36,517 

338 

2,662* 

488 


TOTAL 

62,544 

2,662 

65,206 

62,056 

3,150* 




Source: https://www.industrydocuments.ucsf.edu/docs/tkpn0004 







PARLIAMENT £520 WINTER RESORTS 


PHILIP MORRIS USA 
BRAND SPENDING REPORT 
09/30/95 


RUN DATE 10/12/95 


CURRENT MONTH 
ACTUAL BUDGET 


YEAR-TO-DATE 


ACTUAL OPEN COMM ITT TOTAL 


TOTAL YEAR 
BUDGET 


VARIANCE 

TAV/UNFAV* 


27,570 


27,570 


01*4133 CONSUMER INCENTIVE 
044289 INCENTIVE PROGRAM 
044360 COUPON REDEMPTION 
044457 MARKETING PROJECT 
044555 PHOTOGRAPHY EXP 
044600 TEMPORARY HELP 

TOTAL 


565 
93,652 
897 
170,620 
2,344 
1,853 

269,931 


2,400 

79,080 

656 


82,136 


565 
96,052 
897 
249,700 
3 ,000 
1 ,853 

352,067 


565 
66,083 
897 
163,057 
2,344 
1 ,854 

234,800 


29,969* 

86,643* 

656 * 

1 

117,267* 


9EZ3S6lt702 


Source: https://www.industrydocuments.ucsf.edu/docs/tkpn0004 






AULI AMENT £530 SUMMER RESORTS 


PHILIP MORRIS USA 
BRAND SPENDING REPORT 
09/30/95 


RUN DATE 10/12/95 


CURRENT MONTH 
ACTUAL BUDGET 


YEAR-TO-DATE 

ACTUAL OPEN COMM ITT TOTAL 


TOTAL YEAR 
BUDGET 


VARIANCE 

FAV/UNFAV* 




044289 

INCENTIVE PROGRAM 

65,083 

650 

65,733 

53,108 

12,625* 



044360 

COUPON REDEMPTION 

2,178 


2,178 

2,178 


88,613 

200,000 

044472 

PROFESSIONAL SVCS 

475,227 

513,973 

989,200 

1,720,573 

731,373 



044555 

PHOTOGRAPHY EXP 

1,153 

147 

1,300 


1 ,300* 

190 


044632 

PURCHASED SERV 

190 


190 


190* 

88,803 

200,000 


TOTAL 

543,831 

514,770 

II 

II 

II 

II 

II 

II o 

II 

11 CO 

II o\ 

II o 

II 

1 ,775,859 

717,258 




Source: https://www.industrydocuments.ucsf.edu/docs/tkpn0004 




VA SLIMS E120 TENNIS '94 


PHILIP MORRIS USA 
BRAND SPENDING REPORT 
09/30/95 


RUN DATE 10/12/95 


CURRENT MONTH 
ACTUAL BUDGET 


YEAR-TO-DATE 


ACTUAL OPEN COMM ITT TOTAL 


TOTAL YEAR VARIANCE 
BUDGET EAV/UNFAV* 


159 

4,135 

17,706 


2,707- 

2,414- 


044030 TRAVEL EXPENSE 
044041 TELEPHONE EXPENSE 
044137 PROMOTIONAL MATE 
044143 TENNIS MEDIA PRO 
044144 TENNIS NON-MEDIA 
044160 MISCELLANEOUS 
044202 AGENCY ARTWORK 
044253 RENTALS 
044271 AFFILIATE EXPENSES 
044273 P.R. MATERIALS 
044472 PROFESSIONAL SVCS 
044555 PHOTOGRAPHY EXP 
044600 TEMPORARY HELP 
044632 PURCHASED SERV 
044653 Ml SC CREDITS 
044881 ADVERTISING 
044882 HOSPITALITY 


689 

49,632 

25,792 

43,640 

789- 

1 ,745 

4,300 14,286 

812 
19,436 
8 .424 
2,037 
1,370 
111,773- 
15,000 
13,254 


689 

49,632 

25,792 

43,640 

789- 

1,745 

18,586 

812 

19,436 

6,424 

2,037 

1,370 

111,773- 

15,000 

13,254 


689 * 

49,632* 

25,792* 

43,640* 

789 

1,745* 
18,586* 
812* 
19,436* 
8,424* 
2,037* 
1,370* 
111,773 
15,000* 
13,254* 


16,561 


TOTAL 


73,569 14,286 87,855 


87,855* 


017Z.ZS611702 


Source: https://www.industrydocuments.ucsf.edu/docs/tkpn0004 







VA SLIMS El30 LEGENDS '95 


PHILIP MORRIS USA 
BRAND SPENDING REPORT 
09/30/95 


RUN DATE 10/12/95 


CURRENT MONTH 


YEAR-TO-DATE 


ACTUAL 



“ 




TOTAL YEAR 

VAR 1 ANC.E 

BUDGET 



ACTUAL 

OPEN COMM ITT 

TOTAL 

BUDGET 

FAV/UNFAV* 

1,010 


044122 

TROPHIES 




5,000 

5,000 

35,198 

044137 

PROMOTIONAL MATE 

336,343 

34,136 

370,479 

520,000 

149,521 


33,333 

044202 

AGENCY ARTWORK 



200,000 

200,000 


14,252 

044203 

NON-AGENCY ARTWORK 

748 


748 

15,000 

14,252 


12,500 

044271 

AFFILIATE EXPENSE 




75,000 

75,000 



044273 

P.R. MATERIALS 

10,218 


10,218 


10,218* 


196,667 

044275 

speaker/eees exp 



1,180,000 

1,180,000 


50 ,000 

044315 

fulfillment 




300,000 

300,000 



044450 

CONTRIBUTIONS 

499 


499 


499* 



044452 

BUSINESS GIFTS 

650 


650 


650* 

196,167 


044454 

SPONSORSHIPS-NON TAX 

10,000 


10,000 


10,000* 

134,033 

044472 

PROFESSIONAL SVCS 

2,219,995 

1,817,737 

4,037,732 

2,310,000 

1 ,727,732* 



044555 

PHOTOGRAPHY EXP 

59 


59 

10,000 

9,941 


214,843 

044632 

PURCHASED SERV 

40- 


40- 

1,289,000 

1 ,289,040 

55- 


044653 

Ml SC CREDITS 

1,655- 


1,655- 


1,655 

2,683 

91 ,667 

044881 

ADVERTISING 

181,949 

40,951 

222,900 

550,000 

327,100 

13,589 

044882 

HOSPITALITY 

100,066 


100,066 

150,000 

49,934 

199,805 

796,032 


TOTAL 

2,858,832 

1,892,824 

4,751,656 

6,604,000 

1,852,344 




Source: https://www.industrydocuments.ucsf.edu/docs/tkpn0004 







VA SLIMS E920 SOUTHRN WOMENS SH 


PHILIP MORRIS USA 
BRAND SPENDING REPORT 
09/30/95 


RUN DATE 10/12/95 


CURRENT 

MONTH 




YEAR-TO-DATE 



VARIANCE 

ACTUAL 

BUDGET 






TOTAL YEAR 



ACTUAL 

OPEN COMM ITT 

TOTAL 

BUDGET 

FAV/UNEAV* 


8,333 

044133 

CONSUMER INCENTIVE 




50,000 

50,000 



044137 

PROMOTIONAL MATE 

189 


189 


189* 



044202 

AGENCY ARTWORK 

69,401 


69,401 

15,000 

54,401* 



044203 

NON-AGENCY ARTWORK 

1,533 


1,533 

5,000 

3 ,467 



044253 

RENTALS 

6,400 


6,400 


6,400* 


6,667 

044454 

SPONSORSHIPS-NON TAX 

60,000 

27,500 

87,500 

100,000 

12,500 

1,379 

15.467 

044472 

PROFESSIONAL SVCS 

242,264 

113,094 

355,358 

299,000 

56,358* 


1 .000 

044555 

PHOTOGRAPHY EXP 




1 ,000 

1 ,000 


4,993 

044632 

PURCHASED SERV 

42 


42 

30,000 

29,958 

1,379 

36,460 


TOTAL 

379,829 

140,594 

520,423 

500,000 

20,423* 


OZ 


Source: https://www.industrydocuments.ucsf.edu/docs/tkpn0004 






MERIT E170 MERIT BOWLING 


PHILIP MORRIS USA 
BRAND SPENDING REPORT 
09/30/95 


RUN DATE 10/12/95 


CURRENT MONTH 


YEAR-TO-DATE 


ACTUAL 


273,232 


71,324 


344,556 







TOTAL YEAR 

VARIANCE 

BUDGET 


ACTUAL 

OPEN COMMITT 

TOTAL 

BUDGET 

FAV/UNFAV* 


044122 TROPHIES 




7,000 

7,000 


044133 CONSUMER INCENTIVE 




20,000 

20,000 

97,400 

044137 PROMOTIONAL MATE 

399,271 

120,519 

519,790 

600,083 

80,293 

50,000 

044202 AGENCY ARTWORK 

83,800 


83 ,800 

150 ,000 

66,200 


044203 NON-AGENCY ARTWORK 

1 ,006 


1 ,006 

5,006 

4,000 


044275 SPEAKER FEE/EXPE 




15,000 

15,000 

72,900 

044314 PRIZE MONEY 




437,400 

437,400 


044315 FULFILLMENT 




45,000 

45,000 


044316 TELEMARKETING/CON SV 




50,000 

50,000 

64,000 

044454 SPONSORSHIPS-NON TAX 




128,000 

128,000 


044472 PROFESSIONAL SVCS 

262,238 

770,921 

1,033,159 

192,511 

840,648 


044555 PHOTOGRAPHY EXP 




5,000 

5,000 


044632 PURCHASED SERV 




5,000 

5,000 


044881 ADVERTISING 




50,000 

50,000 


044882 HOSPITALITY 




60,000 

60,000 


044885 CONTRACT COMM ITT 




30,000 

30,000 

284,300 

TOTAL 

746,315 

891,440 

1,637,755 

1,800,000 

162,245 


£ t'ZZS6ltrOZ 


Source: https://www.industrydocuments.ucsf.edu/docs/tkpn0004 






B & H E260 B&H BLUES 


CURRENT MONTH 


ACTUAL 

BUDGET 



1 ,200 

044070 

044133 


1 ,000 

044137 

472,431 

37,700 

044202 

044203 

044273 


2,500 

044289 

044316 


3,300- 

044453 


3,300 

044454 

187,698 

201,500 

044472 

044530 

660,129 

243,900 



PHILIP MORRIS USA 
BRAND SPENDING REPORT 
09/30/95 


ACTUAL 


SAMPLE 20'S 

29,225 

CONSUMER INCENTIVE 

8,430 

PROMOTIONAL MATE 

68,451 

AGENCY ARTWORK 

580,923 

NON-AGENCY ARTWORK 

632 

P.R. MATERIALS 


INCENTIVE PROGRAM 

28,777 

TELEMARKET CON SVC 

186 

SPONSORSHIP 501 

20,000 

SPONSORSHIPS-NON TAX 

26,250 

PROFESSIONAL SVCS 

1,057,966 

1NSURANCE 

4,690 

TOTAL 

1,825,530 


YEAR-TO-DATE 


OPEN COMM ITT TOTAL 


698 

29,225 

8,430 

69,149 

1,510 

580,923 

632 

1,510 

32,838 

61,615 

483,404 

186 

20,000 
26,250 
1 ,541,370 


4,690 


518,450 2,343,980 


RUN DATE 10/12/95 


TOTAL YEAR VARIANCE 
BUDGET FAV/UNFAV* 


36,131 

6,906 

8,553 

123 

68,731 

418* 

358,520 

222,403* 

463 

169* 

1,510* 

44,049 

17,566* 

186* 

20,000* 

46,250 

20,000 

1 ,532,613 
4,690 

8,757* 

2,100,000 

243,980* 




Source: https://www.industrydocuments.ucsf.edu/docs/tkpn0004 







